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What Storm,
What Thunder

by M Y R I A M  J . A . C H A N CY 

NATIONAL MARKETING CAMPAIGN

 ∙ An Indie Next selection in hardcover

 ∙ National media campaign, including “New in Paper-
back” roundups

 ∙ Ongoing author appearances

 ∙ Extensive book club promotion, including Goodreads

 ∙ Comprehensive social media promotion, including 
targeted outreach to Caribbean literature influencers

 ∙ Includes bound-in discussion guide and NPR interview 
with Scott Simon

ASPEN WORDS LITERARY PRIZE FINALIST

“Stunning.”

—MARGARET ATWOOD

“Striking.”

—EDWIDGE DANTICAT

A t the end of a long, sweltering day, an earth-
quake of 7.0 magnitude shakes the capital 

of Haiti, Port-au-Prince. Award-winning author 
Myriam J. A. Chancy masterfully charts the inner 
lives of the characters affected by the disaster—
Richard, an expat and wealthy water-bottling 
executive with a secret daughter; the daughter, 
Anne, an architect who drafts affordable housing 
structures for a global NGO; a small-time drug 
trafficker, Leopold, who pines for a beautiful call 
girl; Sonia and her business partner, Dieudonné, 
who are followed by a man they believe is the vodou 
spirit of death; Didier, an emigrant musician 
who drives a taxi in Boston; Sara, a mother haunted 
by the ghosts of her children in an IDP camp; 
her husband, Olivier, an accountant forced to 
abandon the wife he loves; their son, Jonas, who 
haunts them both; and Ma Lou, the old woman 
selling produce in the market who remembers 
them all.

Brilliantly crafted, fiercely imagined, and 
deeply haunting, What Storm, What Thunder is a singular, 
stunning record, a reckoning of the heartbreaking 
trauma of disaster, and—at the same time—an 
unforgettable testimony to the tenacity of the 
human spirit.

ON SALE AUGUST 23, 2022
US $17.95 · Paperback
ISBN 978-1-953534-38-5 · 5 ½" x 8 ½" ·  336 pages

MYRIAM J. A. CHANCY  is 
a Haitian-Canadian-American 
writer, the HBA Chair in the 
Humanities at Scripps College 
in Claremont, California, and 
a Fellow of the John Simon 
Guggenheim Memorial 
Foundation.

N O W I N  PA P E R B AC K
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What We Fed to 
the Manticore

by TA L I A L A K S H M I  KO L LU R I

NATIONAL MARKETING CAMPAIGN

 ∙ Author events in select cities

 ∙ National media campaign, including national radio and 
online interviews

 ∙ National print campaign, including reviews, features, and 
original essays

 ∙ Prepublication buzz campaign: Goodreads giveaway, 
virtual events with booksellers, librarians, and media, 
extensive galley distribution to retailers and social media 
influencers

 ∙ Tin House Galley Club influencer mailing

 ∙ Indie Next campaign

 ∙ Comprehensive social media campaign

 ∙ Library marketing campaign

ON SALE SEPTEMBER 6, 2022
US $16.95 · Trade Paperback Original · CAN $22.95
ISBN 978-1-953534-41-5 · 5 ½" x 8 ½" · 200 pages

“Kolluri delivers a dazzling, daring bestiary 
brimming over with textured, tender lives. 

A most magnificent debut!” 

—AIMEE NEZHUKUMATATHIL

“A work of incredible imagination and daring.” 

—CLAIRE COMSTOCK-GAY

T hrough nine emotionally vivid stories, all 
narrated from animal perspectives, Talia 

Lakshmi Kolluri’s debut collection explores 
themes of environmentalism, conservation, 
identity, belonging, loss, and family with re-
sounding heart and deep tenderness. In Kolluri’s 
pages, a faithful hound mourns the loss of the 
endangered rhino he swore to protect. Vultures 
seek meaning as they attend to the antelope that 
perished in Central Asia. A beloved donkey’s 
loyalty to a zookeeper in Gaza is put to the ulti-
mate test. And a wounded pigeon in Delhi finds 
an unlikely friend.

In striking, immersive detail against the back-
drop of an ever-changing international landscape, 
What We Fed to the Manticore speaks to the fears and 
joys of the creatures we share our world with, and 
ultimately places the reader under the rich canopy 
of the tree of life.

TA L I A L A K S H M I 
KO L LU R I ' S  short fiction 
has appeared in The 
Minnesota Review, Ecotone, 
Southern Humanities 
Review, and The Common. 
She was born and raised 
in Northern California and 

currently lives in California’s beautiful Central Valley with 
her husband and cat.
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So Tall It Ends 
in Heaven

by JAY M E  R I N G L E B

NATIONAL MARKETING CAMPAIGN

 ∙ Author events in select cities

 ∙ National media campaign, including TV, radio, and 
online interviews

 ∙ National print campaign, including reviews, features, 
and original essays

 ∙ Inclusion in Tin House Linebreakers promotion

 ∙ Digital ad campaign targeting top literary and poetry 
sites

 ∙ Comprehensive social media campaign

"A hard-won, triumphant debut."

—CARL PHILLIPS

"It's thrilling to discover a book you know 
you'll revisit for the rest of your life."

—KAVEH AKBAR

W ith lush and deeply intimate language, 
Jayme Ringleb’s debut collection So Tall 

It Ends in Heaven explores sexuality, estrangement, 
and the distances we travel for love. 

Following the end of a marriage, the book’s 
queer southern speaker tries to restore a rela-
tionship with his father. His father lives across an 
ocean, but more keeps them apart than just that: 
the father rejected his son long ago after learning 
that his son is gay. The poems search for answers 
across the United States and Europe, in and out 
of historical imagination, as the speaker strug-
gles to separate his understanding of devotion 
and belonging from the constant losses in his life. 
Drawing from—and subverting—the formal tra-
ditions of love poems, parables, and elegies, the 
collection claims a vital space for one’s own solace. 

“Nobody will love you / like this poem does,” the 
speaker says; “Tell this poem / what you want. // 
Anything.”

In turns that are ruminative, funny, and ten-
der, So Tall It Ends in Heaven questions what and 
whom one lets go of by coming out—can love, in 
all its complexities, ever be uncoupled from grief?

ON SALE SEPTEMBER 20, 2022
US $16.95 · Trade Paperback Original · CAN $22.95
ISBN 978-1-953534-40-8 · 6" x 9" · 104 pages

JAY M E  R I N G L E B  is a 
queer writer raised in the 
southern United States 
and northern Italy. Jayme’s 
poems have appeared 
recently in Poetry, Kenyon 
Review, Gulf Coast, and 
Ploughshares. An assistant 

professor of English at Meredith College, Jayme lives in 
Raleigh, North Carolina.

P O E T R Y
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ELIZABETH BROOKS  is the au-
thor of The Orphan of Salt Winds and 
The Whispering House. She is from 
Chester, England, graduated from 
Cambridge University, and resides 
on the Isle of Man with her husband 
and two children.

NATIONAL MARKETING CAMPAIGN

 ∙ 5-city author tour, including literary festivals and 
conferences

 ∙ National media campaign, including TV, radio, and 
online interviews

 ∙ National print campaign, including reviews, features, 
and original essays

 ∙ Major prepublication buzz campaign: virtual events 
with retailers, librarians, and media, Goodreads give-
away, extensive galley promotions and distribution

 ∙ Positioning for October retail placement programs, 
including Indie Next and LibraryReads

 ∙ Comprehensive social media campaign, including Tin 
House Galley Club mailing, influencer packages, and 
targeted outreach to mystery readers

 ∙ Library marketing campaign

ON SALE SEPTEMBER 27, 2022
US $27.95 · Hardcover · CAN $36.95
ISBN 978-1-953534-39-2 · 5 ½" x 8 ½" ·  320 pages

F I CT I O N

The House in 
the Orchard

by E L I Z A B E T H  B R O O K S

“Like McEwan's Atonement, Elizabeth Brooks 
delivers a twisty tale which proves deadly 

when innocence collides with an antiquated 
world of manners and class.”

—MICHELLE HOOVER

1945: War widow Peggy is grateful to have inherited 
Orchard House from her husband’s Aunt Maude; 
she looks forward to making a fresh start in rural 
Cambridgeshire with her young son. The moment 
she sets eyes on the rambling property, however, 
doubt sets in. From the bricked-up cellar to the 
scent of violets and rotting fruit, the place seems 
shrouded in dark mysteries. When Peggy discovers 
Maude’s teenage diary gathering dust inside a bro-
ken desk, she begins to read, searching for answers.  

1876: Orphaned Maude is forced to leave London, 
and her adored brother, Frank, to live with a stranger. 
Everyone—especially Frank—tells her not to trust 
Miss Greenaway, the enigmatic owner of Orchard 
House, but Maude can’t help warming to her new 
guardian. Encouraged by Miss Greenaway to speak 
her mind, follow her curiosity, and form her own 
opinions, Maude finds herself discovering who she is 
for the first time, and learning to love her new home 
in the orchard.

But when Frank comes for an unexpected visit, 
the delicate balance of Maude’s life is thrown into 
disarray.  Complicating matters more, Maude wit-
nesses an adult world full of interactions she cannot 
quite understand with implications beyond her grasp. 
Her efforts to regain control and right the future as 
she sees fit result in a violent tragedy, the repercussions 
of which will haunt Orchard House for the rest of 
Maude’s life—and beyond. Psychologically gripping 
and masterfully told, The House in the Orchard explores 
the blurred lines between truth and manipulation, 
asking us who we can trust, how to tell guilt from 
forgiveness, and whether we can ever really separate 
true love from destruction. 
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When They Tell 
You to be Good

by P R I N C E  S H A KU R

NATIONAL MARKETING CAMPAIGN

 ∙ Author events in select cities

 ∙ Major prepublication buzz campaign; massive 
Goodreads giveaway, industry big-mouth giveaway

 ∙ National media campaign, including TV, radio, and 
online interviews

 ∙ National print campaign, including reviews, features, 
and original essays

 ∙ Positioning for “Best of the Month” selections, including 
Indie Next and Library Reads

 ∙ National print and digital ad campaign

 ∙ Social media campaign featuring influencers, videos, 
and giveaways

 ∙ Partnership opportunities with social activist & LGBTQIA+ 
organizations 

 ∙ Book club outreach and promotions

 ∙ Library and educational marketing campaign 

WINNER OF THE HURSTON/WRIGHT 

CROSSOVER AWARD

Prince Shakur's debut memoir brilliantly 
mines his radicalization and self-realization 
through examinations of place, childhood, 
queer identity, and a history of uprisings.

A fter immigrating from Jamaica to the United States, 
Prince Shakur’s family is rocked by the murder of 

Prince’s biological father in 1995. Behind the murder is 
a sordid family truth, scripted in the lines of a diary by 
an outlawed uncle hell-bent on avenging the murder of 
Prince’s father. As Shakur begins to unravel his family’s 
secrets, he must navigate the strenuous terrain of com-
ing to terms with one’s inner self while confronting the 
steeped complexities of the Afro-diaspora.

When They Tell You to Be Good charts Prince Shakur’s 
political coming of age from closeted queer kid in a 
Jamaican family to radicalized adult traveler, writer, 
and anarchist in Obama and Trump’s America. Shakur 
journeys from France to the Philippines, South Korea, 
and elsewhere to discover the depths of the Black 
experience, and engages in deep political questions 
while participating in movements like Black Lives 
Matter and Standing Rock. By the end, Shakur reck-
ons with his identity, his family’s immigration to the 
US before his birth, and the intergenerational im-
pacts of patriarchal and colonial violence.

Examining a tangled web of race, trauma, and memory, 
When They Tell You to Be Good shines a light on what we all 
must ask of ourselves to be more than what America envi-
sions for the oppressed, as Shakur compels readers to take 
a closer, deeper look at the political world of young, Black, 
queer, and radical millennials today.

ON SALE OCTOBER 4, 2022
US $27.95 · Hardcover · CAN $36.95
ISBN 978-1-953534-42-2 · 5 ½" x 8 ½" · 280 pages

P R I N C E  S H A KU R  is a queer, 
Jamaican-American freelance 
journalist, cultural essayist, 
and grassroots organizer with 
a BA in Creative Writing from 
Ohio University. His words have 
been featured in Teen Vogue, 
Catapult, Level, Electric Lit, and 

more. In addition, Shakur is the proud writer in residence at 
Sangam House, Twelve Arts, The Studios of Key West, and La 
Maison Baldwin. 

M E M O I R
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ETHAN CHATAGNIER is the 
author of the story collec-
tion Warnings from the 
Future (Acre Books, 2018). 
His stories have appeared 
in the Kenyon Review 
Online, Georgia Review, New 
England Review, and other 

journals, and have been awarded a Pushcart Prize and listed 
as notable in the Best American Short Stories. He lives in 
Fresno, California, with his family.

NATIONAL MARKETING CAMPAIGN

 ∙   Author appearances in select cities

 ∙ Prepublication buzz campaign, including trade show 
promotions, Goodreads giveaways, retail galley mail-
ing, giveaways to industry big-mouth, and social media 
influencers

 ∙ National media campaign, including TV, radio, and 
online interviews

 ∙ Positioning for “Best of the Month,” Indies Introduce, 
Indie Next, and Library Reads

 ∙ National print and digital ad campaign

 ∙ Tin House Galley Club influencer mailing

 ∙ Comprehensive social media campaign

ON SALE OCTOBER 18, 2022
US $26.95 · Hardcover · CAN $35.95
ISBN 978-1-953534-43-9 · 5 ½" x 8 ½" ·  300 pages

F I CT I O N

Singer Distance 
by E T H A N  C H ATAG N I E R

“A beautifully written book about 
extraordinary possibilities.”

—KAREN THOMPSON WALKER

“Surprising, captivating, surpassingly intelligent.”

—KEVIN BROCKMEIER

T he odds of the planet next door hosting intelligent life are—

that’s not luck. That’s a miracle. It means something.

In December 1960, Crystal Singer, her boy-
friend Rick, and three other MIT grad students 
take a cross-country road trip from Boston to 
Arizona to paint a message in the desert. Mars 
has been silent for thirty years, since the last time 
Earth solved one of the mathematical proofs the 
Martian civilization carved onto its surface. The 
latest proof, which seems to assert contradictory 
truths about distance, has resisted human under-
standing for decades. Crystal thinks she’s solved 
it, and Rick is intent on putting her answer to the 
test—if he can keep her from cracking under the 
pressure on the way. But Crystal’s disappearance 
after the experiment will set him on a different 
path than he expected, forever changing the dis-
tance between them.

Filled with mystery and wonder, Ethan 
Chatagnier’s Singer Distance is a novel about am-
bition, loneliness, exploration, and love—about 
how far we’re willing to go to communicate with 
a distant civilization, and the great lengths we’ll 
travel to connect with each other here on Earth.
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Wading in Waist-
High Water

The Lyrics of Fleet Foxes
Songs, Notes, and Afterword by 

R O B I N  P E C K N O L D

Introduction by B R A N D O N  TAY LO R

NATIONAL MARKETING CAMPAIGN

 ∙ The New Yorker first serial excerpt, featuring Brandon Taylor’s 
introduction

 ∙ National author tour: New York; Seattle; Portland; Los Angeles

 ∙ National radio satellite tour

 ∙ Promotional tie-in with Fleet Foxes 25-city national tour, begin-
ning July 2022

 ∙ Major prepublication campaign: virtual bookstore events, 
outreach and cross-promotional opportunities with online 
music outlets and record stores, swag giveaways, and digital 
and social media promotions targeting Fleet Foxes fanbase, 
general music fans, and general readership

 ∙ National media campaign, including TV, radio, podcasts, and 
online interviews 

 ∙ National print campaign, including reviews, features, and 
off-the-book interviews

 ∙ Signed stock promotion

 ∙ Social media campaign, including videos, quote graphics 
on Tin House and Fleet Foxes social media platforms and 
e-newsletters, giveaways

 ∙ National print and digital ad campaign

 ∙ In-store signage available upon request

 ∙ Advertising in regional holiday catalogs 

"There is something quite moving about 
seeing the lyrics of these fifty-six songs 
collected and assembled this way. You 
can see the evolution of the minds and 

hearts at work behind the lyrics. . . . It's a 
thrill, realizing that it's a still-evolving and 

growing body of work."

—BRANDON TAYLOR

S ince the release of their breakout debut 
in 2008, Fleet Foxes and their frontman, 

singer-songwriter Robin Pecknold, have enjoyed 
international critical and commercial acclaim. 
Drawing comparisons to Simon & Garfunkel; 
Crosby, Stills & Nash; and the music of Brian 
Wilson, Grammy-nominated Fleet Foxes have 
reshaped the American indie-folk sound, craft-
ing songs that are acoustically and melodically 
driven, steeped in gospel-like harmonies, and 
propelled by resonant and timeless lyrics. 

Wading in Waist-High Water: The Lyrics of Fleet Foxes 
contains Robin Pecknold’s complete lyrics from 
fifty-six songs, capturing the poetic and inventive 
storytelling that is a hallmark of the band’s music. 
These richly layered lyrics explore the complexity, 
darkness, and beauty of physical and emotional 
landscapes, both pastoral and modern. Alongside 
the lyrics, Pecknold includes hand-written notes 
and candid observations on creative processes, 
inspirations, and motivations.

With an introduction by celebrated author 
Brandon Taylor, Wading in Waist-High Water: The 

Lyrics of Fleet Foxes is a moving and intimate look at 
the art of songwriting, the joy of music-making, 
and what it means to produce meaningful and 
memorable sound.

ON SALE NOVEMBER 1, 2022
US $27.95 · Hardcover · CAN $36.95
ISBN 978-1-953534-44-6 · 6" x 8 ½" · TK pages

R O B I N  P E C K N O L D  is an American singer-songwriter 
best known as the principal songwriter and vocalist for 
Fleet Foxes, with whom he has recorded four studio 
albums: Fleet Foxes (2008), Helplessness Blues (2011), 
Crack-Up (2017), and Shore (2020). He has been nomi-
nated for many awards, including a Grammy for Best Folk 
Album and for Best Alternative Music Album, and has won 
numerous international awards. He was born in Seattle, 
Washington, and lives in New York, New York.

N O N F I CT I O N
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W I L L B E T K E - B R U N S W I C K  is a cartoonist and a recent 
graduate of the California College of the Arts MFA in Comics 
program. Will’s work has appeared in the new print edition 
of Trans Bodies, Trans Selves; How to Wait: An Anthology 
of Transition; and the websites INTO and Autostraddle. A 
former high school math teacher, Will lives in Boulder, 
Colorado.

NATIONAL MARKETING CAMPAIGN

 ∙ Author events in select cities, including literary festivals 
and conferences

 ∙ Major prepublication campaign: bookstore pre-tour 
events, industry trade show promotion, Goodreads 
giveaways, and galley promotions 

 ∙  National media campaign, including TV, radio, and 
online interviews 

 ∙ National print campaign, including reviews, features, 
and original essays 

 ∙ Social media campaign, including giveaways to graphic 
memoir influencers

 ∙ Advertising in regional holiday catalogs

 ∙ Library marketing campaign

ON SALE NOVEMBER 15, 2022
US $18.95 · Trade Paperback Original  · CAN $24.95 
ISBN 978-1-953534-45-3 · 6 ½" x 8 ½" · 200 pages

"Deeply human.”

—MAIA KOBABE

An unexpected and poignant debut 
graphic memoir about a close-knit family 
approaching loss, and the wonder and joy 

discovered along the way.

D uring Will Betke-Brunswick’s sopho-
more year of college, their beloved mother, 

Elizabeth, is diagnosed with an aggressive form of 
cancer. They only have ten more months together, 
which Will documents in fully illustrated pages. 
But as we follow Will and their mom through 
chemo and hospital visits, their time together is 
buoyed by laughter, jigsaw puzzles, modern art, 
and vegan BLTs. Best of all: the family is drawn as 
penguins and their friends are cast as a menagerie 
of birds. Together, they navigate uniquely human 
challenges: preparing for math exams, negotiating 
familial tension, and coming out as genderqueer in 
between chemo appointments and bedside chats 
with their mom.

In evocative two-color illustrations, A Pros and 

Cons List for Strong Feelings is an act of loving others 
and loving oneself, offering a story of coming-
of-age, illness, death, and life that announces 
the arrival of a talented debut storyteller in Will 
Betke-Brunswick. At its heart, Will’s story is a 
celebration of a mother-child relationship filled 
with unconditional devotion, humor, care, and 
openness.

A Pros and Cons 
List for Strong 

Feelings
by W I L L B E T K E - B R U N S W I C K

N O N F I CT I O N
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How to Turn Into 
a Bird

by M A R Í A J O S É  F E R R A DA

NATIONAL MARKETING CAMPAIGN

 ∙ National media campaign, including TV, radio, and 
online interviews

 ∙ Positioning for “Best of the Month,” including Indie Next 
and Library Reads

 ∙ Comprehensive social media campaign with extensive 
outreach to book clubs and the translation community

 ∙ Library marketing campaign

ON SALE DECEMBER 6, 2022
US $16.95 · Trade Paperback Original · CAN $22.95
ISBN 978-1-953534-46-0 · 5" x 7 ½" · 232 pages

M A R Í A J O S É  F E R R A DA ' S  
How to Order the Universe has 
been or is being translated into 
twelve languages. Ferrada has 
been awarded numerous prizes 
and is a three-time winner of the 
Chilean Ministry of Culture Award. 
She lives in Santiago, Chile.

F I CT I O N From the award-winning author of How to Order 
the Universe, María José Ferrada beautifully 

details the life and lessons of an unconventional 
man and the boy who loves him.

A fter years of hard work in a factory outside 
of Santiago, Chile, Ramón accepts a peculiar 

job: to look after a Coca-Cola billboard located by 
the highway. And it doesn’t take long for Ramón to 
make an even more peculiar decision: to make the 
billboard his new home.

Eleven-year-old Miguel is enchanted by his uncle’s 
unusual living arrangement, but the neighborhood 
is buzzing with gossip, declaring Ramón a madman 
bringing shame to the community. As he visits his 
uncle above it all, Miguel comes to see a different 
perspective, and finds himself wondering what he 
believes—has his uncle lost his mind, as everyone says? 
Is madness—and the need for freedom—contagious? 
Or is Ramón the only one who can see things as they 
really are, finding a deeper meaning in a life they can’t 
understand from the ground?

When a local boy disappears, tensions erupt and 
forgotten memories come to the surface. And Miguel, 
no longer perched in the billboard with his uncle, 
witnesses the reality on the ground: a society that, in 
the name of peace, is not afraid to use violence. With 
sharp humor and a deep understanding of a child’s 
mind, How to Turn Into a Bird is a powerful tale of coming-
of-age, loss of innocence, and shifting perspectives that 
asks us: how far outside of our lives must we go to 
really see things clearly?

E L I Z A B E T H  B R E Y E R  is a translator and writer from Australia. 
Her translations include Claudia Salazar Jiménez’s Americas 
Prize–winning Blood of the Dawn; Aleksandra Lun’s The 
Palimpsests, for which she was awarded a PEN/Heim Translation 
Fund grant; and José Luis de Juan’s Napoleon’s Beekeeper. 
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